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Marketing and Communication Coordinator 
 
The Company: 
The Boys and Girls Clubs of Central Vancouver Island (BGCCVI) is Vancouver Island’s largest childcare provider and is trusted by more 
parents than any other childcare provider.  The BGCCVI is a registered non-profit and charitable organization serving over 1000 
children, youth and families in Comox, Courtenay, Lantzville, Nanaimo and Ladysmith through enriching childcare and youth 
programs in 14 locations.   

Boys and Girls Clubs staff are trained, passionate, and dedicated. They build self-esteem by empowering participants to help shape 
programs and share their ideas. Through these opportunities, children and youth are given the chance to develop life and leadership 
skills and learn how to contribute to Clubs and their communities.  As caring adult role models, BGCCVI Staff build healthy, 
supportive relationships with children and youth, which in turn can positively influence the life path they choose. 

The Position: 
The Marketing and Communication Coordinator will deliver a comprehensive communication strategy through collaborative process 
with the Senior Leadership Team (SLT). Working closely with the Executive Director the Marketing and Communication Coordinator 
is expected to demonstrate creativity and leadership in developing new ways of telling BGCCVI’s story to existing and new 
audiences.  
  
This is a part-time position, reporting to the Executive Director Karen Love. The Marketing and Communications Coordinator 
duties include, but are not limited to:  

✓ Lead, and as appropriate draft, external and internal communication materials (i.e. newsletters) for community and 
volunteers 

✓ Develop BGCCVI’s brand promotion strategies which will meet our customer’s expectations and build BGCCVI’s external 
brand 

✓ Strategize with the SLT to design and manage social media campaigns, raising awareness and ultimately enrollment in 
specific programs 

✓ Manage digital marketing campaigns using platforms such as Facebook, Instagram, and Twitter with a plan to extend to 
Google Ads and LinkedIn. 

✓ Compile statistics from various sources and report to the Senior Leadership Team 
✓ Be the custodian of BGCCVI’s website content and keep current.  
✓ Collaborate with the Director of HR to build BGCCVI’s recruitment brand in support of the Employee Value Proposition  

 
The successful candidate must meet the following requirements: 

✓ Bachelor’s degree or diploma in communications, journalism, public relations, marketing or a related field 
✓ Minimum 2 years’ experience in communications or marketing role, preferably with a Not for Profit Organization 
✓ Demonstrable experience of social media channels including blogs, Facebook, Twitter and Instagram 
✓ Excellent communication skill, both orally and written 
✓ Demonstrable ability to prioritize and plan work effectively within the constraints of set deadlines  

 
Salary: Commensurate with experience + attractive benefits package 
Location: Nanaimo, BC 
Date Posted: January 24, 2020 
Posting Expires: February 21, 2020 

 
Please send your cover letter and resume to careers@bgccvi.com quoting the job posting number 20200004 in the title.  
We thank all applicants in advance for their interest however, only those applicants who are short listed for an interview will be contacted. 
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